
With a new Congress and expanded interest from the Administration, a campaign representing patients, health 
care providers, insurers, employers and life science companies is launching a major new initiative to help 
improve health care transparency. The Clear Choices Campaign will advance solutions that empower consumers 
to make better health choices, leading to a more robust, more competitive and less costly health care system.

OVERVIEW

» AARP
» American Academy of 

Ophthalmology
» Aetna
» Ambulatory Surgery Center 

Association

» Blue Shield of California
» CAHC
» California Schools VEBA
» Insurance Benefits and Advisors
» NAM
» National Consumers League

» National Council for Behavioral 
Health

» Novo Nordisk
» Oracle
» Pacific Business Group on Health
» US PIRG

MEMBERS

The United States is projected to spend more than $40 trillion on healthcare over the next decade. In fact, the  
all-in cost of family health coverage increased from 18 percent of the median family income in 2002 to 35 percent 
today. Often, consumers don’t know anything about the cost or quality of care their dollars buy. We want to change 
that because we think that’s wrong. Below are some of the many driving forces behind Clear Choices.

WHY WE CAME TOGETHER

» Consumers have less 
information on the cost and 
quality of their doctor than 
they do on the cost and  
quality of their TV.

» Prices within local markets 
can vary by as much as 700 
percent.

Information Disconnect

» The HealthCare.gov website does 
not disclose which drugs are covered 
or which providers are included in  
plan networks- or whether plans are  
HSA qualified.

» Even with the ACA, roughly 30 million 
Americans will remain uninsured and 
have no way to compare provider  
prices and quality.

Consumer Empowerment

» Medicare and Medicaid 
data is not available to health 
plans or employers to help 
them select the safest and 
most efficient healthcare  
providers for their employees.

» Some hospitals forbid 
health plans from sharing 
prices with consumers.

Data Hoarding
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WHAT WE BELIEVE

The Campaign will identify and advocate for immediate legislative and regulatory opportunities, including:

» Provide up-front information on plan choices. Improve transparency on federal and State-based health insurance 
exchanges, including requiring information be made available to consumers in advance of an enrollment decision. 
This would include: searchable on-line formularies and information on the formulary exceptions process; provider 
network status and directory; summary of benefits and coverage; and whether a plan is an HSA-eligible product. 

» Provide up-front information on health care providers. Provide consumers access to information that is accurate, 
meaningful and usable to help them make decisions about their health care providers, including price, quality, 
safety and outcomes.

» Improve the quality and efficiency measures used to grade health care providers. Prioritize the number of 
measures to help reduce the reporting burden on providers, while also ensuring an appropriate balance between 
outcomes and process measures, and measures for overuse, underuse and misuse.

» Expanding data sharing programs. Expand the Centers for Medicare and Medicaid Services (CMS) data sharing 
program to get more data in the hands of more experts.

WHAT WE WILL DO: LEGISLATIVE AND REGULATORY SOLUTIONS
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We believe health care transparency - on price, quality and safety - can help reduce health costs and improve 
health outcomes by empowering consumers to make better health choices. Unfortunately, current federal and state 
efforts are not effectively leveraging the latest technology and available data to achieve these goals. To achieve this, 
we believe there should be: 

» Better tools for consumers and employers to make informed decisions;
» More data in the hands of more experts to power consumer tools; and
» More competitive markets where consumers can use comparative tools.

JOIN US

Limited health care transparency is adversely 
affecting health care cost, quality and outcomes. 
If you agree, we invite you to join us.  Please 
contact us to schedule a call or meeting to  
discuss membership options with you.   
(202) 808-8855

     …the lack of transparency and competitive 
pricing was responsible for between $84 billion 
and $174 billion in wasteful spending last year.”

Donald Berwick, the former head of the federal 
Centers for Medicare & Medicaid Services


